
 

July 28, 2017 
 
Dear Friends, 
 
Time is a funny thing. There are instances when it seems to crawl and to fly at the 
same time.  
 
For example, how can the “long, lazy days” of summer be slowly ending while our 
many subcommittees for Mercy McAuley High School rush toward deadlines for 
completion of their diligent, detailed work? The fact is, figuring out the “best of the 
best” for Mercy McAuley is time-consuming and meticulous, but the investment of 
time is necessary as we focus on the young women we serve.  
 
We have been blessed with hundreds of generous volunteers and your enthusiastic 
ideas, suggestions, dreams, and recommendations. It is amazing how much passion 
and interest this project has generated. Clearly, Mercy education in the tradition of 
Catherine McAuley has significantly affected thousands of lives, and there is an 
unmistakable desire for it to continue well into the future in Mercy McAuley High 
School. 
 
We believe the old saying that “haste makes waste” and because of that, we are 
approaching the creation of Mercy McAuley very deliberately. Perhaps what St. 
Joseph, the carpenter, said to Jesus in the workshop applies to us and our efforts: 
“Measure twice, cut once.” 
 
Update on our marketing efforts 
 
This summer, we’ll launch an awareness campaign to let Cincinnatians know that 
Mercy McAuley is coming and should be on the “must consider” list of every eighth-
grade girl. Here’s a summary by Patty Thelen, director of marketing and 
communications at McAuley High School:   
 

To help raise awareness in the market for our new school, several Mercy 
McAuley billboards will appear throughout the Tristate beginning in early 
August. The billboards feature students from both McAuley and Mother of 
Mercy, along with the tagline “You Belong Here.” (See p. 2 for an example.) 
In our branding focus groups in late May and early June, parents and 
students consistently stated that the prospective students’ sense of belonging 
at the school weighs heavily in their decision-making process. 
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The colors on the billboards – Mercy blue and McAuley gold – are featured 
for now simply because we want to prompt a subliminal association with the 
existing schools. It is important to note, however, that our brand strategy, 
messaging, and official brand identity (colors, logo and mascot) for the new 
school have not been established. This fall, we’ll invite students to share their 
input about the iconic symbols that will identify Mercy McAuley.  
 

We look forward to keeping you updated on this process in weeks to come. 
 
In Mercy,  
 
Tom Otten, chair  
Cindy Costello  
Denise Krueger 
Wayne Morse  
Kathy Schnier  
 
 

Mercy McAuley Transition Committee 
 
 
 

 
 

 
An example of one of the billboards for Mercy McAuley High School that will appear 

in early August. The boards feature students from McAuley and Mother of Mercy. 


