
December 8, 2017 

Dear Friends, 

Today our students, faculty and staff from both McAuley and Mother of Mercy 
shared a wonderful day together on the Mother of Mercy campus. The day began 
with Mass for the feast of the Immaculate Conception, followed by many activities 
focused on faith, friendship and sisterhood. At the end of the day, we announced the 
new Mercy McAuley school colors, logo and mascot in a high-energy, spirited pep 
assembly with both school communities. We wanted our students, faculty and staff 
to be the first to see the branding elements for the new school, and their response 
was extraordinary! Video and photos from the “unveiling” will be posted on both 
schools’ websites and social media sites later today. 

We have selected orange, white and gray as the school colors for Mercy McAuley, 
with orange serving as the primary color. The school mascot is the wolf. The new 
school’s logo is shown below, along with the tagline: Opening Hearts. Opening 
Minds. Opening Doors. Please take a look at the one-page “Identity Essentials” 
guide found below for a concise explanation of the new brand elements.

Please be assured that we took a very thoughtful and systematic approach to 
developing the brand for Mercy McAuley. We partnered with a local branding 
agency, Madison Design, which is led by Mother of Mercy alumna Jackie Roberto. 
Jackie and her team of branding experts led us through a comprehensive process 
that began with extensive research and input from students, parents, faculty/staff, 
and alumnae from both school communities, along with prospective students and 
families as well as grade-school principals. The input we received helped us develop 
the brand position and ultimately, the visual expression of the brand—logo, colors, 
mascot, and tagline. We are confident that the brand effectively represents who we 
are, whom we serve, and how we are different from other schools, and we believe it 
will position Mercy McAuley for success for many years to come. 

Every student, faculty and staff member went home with a free T-shirt displaying the 
new logo and mascot. We anticipate that a few additional Mercy McAuley spirit wear 
items will be for sale in the schools’ spirit shops by approximately Monday, 
December 18—just in time for Christmas! Please check our websites in the coming 
days for more information. 

On behalf of the Mercy McAuley Transition Committee, thank you for your ongoing 
prayers and support for Mercy McAuley High School. GO WOLVES!! 
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In Mercy, 

Tom Otten, chair 
Cindy Costello  
Denise Krueger  
Wayne Morse  
Kathy Schnier 

Mercy McAuley Transition Committee 



COLOR

ORANGE

Orange is joyful, vibrant 
and confident. It radiates 
warmth, positivity and 
optimism.

GRAY

Gray is balanced, calm and 
reliable. It creates a stable 
canvas  for the brighter, 
more energetic orange.

ORANGE + GRAY

Symbolizes the 
contemplation and action 
of the Mercy Charism. 

Gray = contemplation 
Orange = action

Orange is confident, innovative and strategic.  
Its bold energy stands out from the crowd.

SCHOOL LOGO

MEANING & SYMBOLISM

The Mercy Charism leads young women to engage in 
a continual rhythm of contemplation and action. In the 
logo, inward facing arrows representing contemplation 
and outward facing arrows representing action meet at a 
center point. That center, combined with the four cardinal 
directions suggest the five values of the Charism as well 
as the idea of instilling a moral compass, which is further 
reinforced by the circular container shape. The negative 
space inside creates a Holy Cross.

IDENTITY IN ACTION (PRELIMINARY)

Identity Essentials 
BRAND POSITION

The Brand Position statement clearly, consistently, and 
emotionally articulates what the new high school is, 
who it serves, and why it’s different and better than the 
competition. We began by conducting qualitative and 
quantitative research with current, competitive, and 
prospective parents and students as well as alumnae, 
faculty and staff, Catholic grade school principals, and 
current school principals and assistant principals. We also 
performed a comprehensive competitive analysis.

Mercy McAuley is where young women gain a broader 
worldview as part of a community, not part of the crowd. 
Within this sisterhood, we guide each student to grow in 
confidence and purpose through a customized plan for 
personal growth. Mercy education is a diverse range of 
formative experiences, innovative programs, experiential 
education and off-campus service learning opportunities. 
Women of Mercy think and learn beyond their comfort 
zone and are equipped to bring compassionate change  
to the world.

KEY WORDS

We used the Brand Position as the basis for developing the 
visual brand and defined key words to guide the process.

Broader worldview = OPENNESS

Not part of the crowd / customized  
plan for personal growth = UNIQUE

Diverse range of formative experiences, innovative 
programs, experiential education, off-campus service 
learning opportunities = ACCELERATED GROWTH

Women of Mercy think and learn beyond their comfort 
zone and are equipped to bring compassionate change to 
the world = COMPASSIONATE

TAGLINE

Opening Hearts. Opening Minds. 
Opening Doors.™

ATHLETIC MASCOT

Wolves are fierce, strong, loyal, and intelligent. They are 
pack animals, devoted to the good of the group. Wolves 
rise to challenges, solve problems, and win as a team.
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